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10 Design Basics for Your Web Site
Many programs have reported that they are re-working their web sites to help generate stronger visitor involvement and greater response.  If you are doing some work on your site or thinking about it, keep some basic information about web site design in mind.  
Always think about the USER experience, which should be easy and accommodating.  Consider conducting “useability” tests by having a customer or staff member go through the order and/or registration process. Check the amount of time it takes, make notes on problems, and look for places to implement improvements.
The LERN Award Winners from this year’s Conference in Savannah showed us great tools and techniques for these areas, which you will see on other pages of this issue of Course Trends.  These are things you need to be considering to make your web site the most effective marketing tool possible for your program.

Here are some other things to consider:

1) Images must add value for visitors.  They must relate to the page content, be large enough to quickly and easily discern their visual content and value, and should ideally show real people smiling and making eye contact with your site visitor.
2) Remember that visitors to your site SCAN text - they don’t read it all.  They have a goal in mind when they come to your site.  Research indicates that visitors will scan in an “F” pattern, so the first few lines of text and first few words of each line are critical for getting visitors interested enough to spend more time on your site. Your site must reflect your user’s priorities so they can get in, get answers and get what they want.  
3) Do NOT require a login for visitors to browse your offerings/content.  Offer an option to sign up for information and updates, and clearly state the benefits of signing up for an account.
4) The standard location for the Keyword Search function has become established as the upper right corner of your main page.  If yours is located there, it’s in the ideal spot.  If not, consider moving it there.  Make sure it’s clearly visible as visitors land on your main page, but don’t necessarily change its location if visibility is already strong.
5) Offer shortcuts and options to dig deeper for details.  Give visitors the opportunity to preview without extra clicks, using dropdowns and mouse-overs to help them get to their desired topics faster.  Easy navigation is one of the most important expectations of your visitors.
6)  Make sure that differences in your products or courses are clear to visitors.  You may understand how one thing differs from another, but never assume that your visitors understand those differences.
7)  Include product and/or course review links – testimonials and other information that will add credibility to your marketing message. People will respond more positively when a customer or participant tells them that your program is great – it shows that they are willing to come forward in support of their experience with your program. Videos are becoming popular and effective ways to present these.  Testimonials are particularly important for marketing to Gen Y.  They will believe their peers must more readily than your marketing message.  
8)  Factor in “web flow” making choices part of the process so that customers don’t feel like they might “lose their place” in an ordering or enrollment process.  All choices should be clearly stated with links that are part of the flow.
9) Include links for instructor profiles, directions and maps to locations, and other customer conveniences.
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Metropolitan School District of Lawrence Township offers a link to an Instructor Biography with each course description.  Notice the other great links in the right column – to Enroll Now (featured prominently), and to view course requirements, syllabus, students reviews, and recommended courses – all great marketing tools as well as customer service features to show visitors that your web site is a comprehensive resource.  
10) Give visitors links that will encourage them to sign up for more options or to bring a friend.  Add those “Enroll Someone Else” and “Tell a Friend” buttons.  Include links to other related courses that customers may want to take in conjunction with their selections.  Use LERN’s Next Course report to help you determine which courses these are likely to be so you can add links for them to your site.

Check out the LERN Web Page Gallery for more examples of these and other ideas from LERN members.  
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Note the excellent customer service and marketing features on this page from Glendale Community College – including “Enroll Yourself” and “Enroll Someone Else” plus links to “Tell a Friend about this course” and to check for other dates and locations.  
The link from the instructor name brings up a profile of the experience and expertise Dean brings to the course, and the link from the location offers an option for directions and/or maps.  Great features that are easy to use!
